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About this edition

Public research, practical methods and clearly labelled examples. Prepared with Al assistance; this edition
reports no original Ranketize experiment results.

Read the current web edition and follow its source links for changing platform guidance.

https://ranketize.com/resources/reddit-chatgpt-buyer-trust
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Sources and edition limits

Using the worksheets

Copy the tables from the web edition or download its Markdown text. Record your own observations in the
blank fields; any figures in worked examples are illustrative.

Prepared 9 September 2026 for SaaS founders and marketing teams. This source-based edition contains
editorial tools and fictional examples. No client outcomes, observed search results or original Ranketize study
are reported.

Can we help a buyer understand a consequential decision, then observe whether that work contributes to
discovery? Answering requires useful evidence, suitable participation and careful measurement.
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1. Understand what each signal actually
means

Reddit and OpenAl announced a partnership in May 2024 that included access to Reddit's Data API to bring
timely Reddit content into ChatGPT and other products. That announcement describes a relationship between
companies. It does not disclose a formula that marketers can use to make individual posts produce
recommendations. Reddit partnership announcement

Use five separate concepts when discussing Al discovery:

Concept Working definition What you can reasonably record

Training A process that changes a model using training data. Public statements about the process;
individual post inclusion is usually unknown
to a marketer.

Retrieval Obtaining information while responding to a request. Search activity or source information
exposed by the product.

Citation A visible reference connecting an answer to a The linked URL and the particular statement
source. it accompanies.
Mention A brand or product appears in the response. Exact wording, context and whether there is
a link.
Recommendation The response presents an option as suitable for the Conditions, alternatives and reasons given
user's decision. for that suitability.

OpenAl documents different agents for different purposes: OAI-SearchBot supports search discovery,
GPTBot crawls material that may be used for training, and ChatGPT-User handles certain user-initiated visits.
Search and training settings are independent. A server visit therefore needs interpretation before it becomes a
marketing metric. OpenAl crawler documentation

OpenAl's web-search API also distinguishes inline citations from the wider collection of consulted sources. A
consulted page need not receive a citation. These are API features; an experiment using them should be
identified separately from observations in the consumer ChatGPT interface. OpenAl web-search
documentation

For a hypothetical response that recommends three vendors and links a Reddit discussion, inspect which
statement the link supports. It might support a general buying concern rather than any vendor
recommendation. Record that narrower relationship. Neither the citation nor a subsequent brand mention
establishes that a Reddit post entered training or caused the recommendation.
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2. Turn buying questions into evidence
requirements

Start with decisions your business understands well enough to help resolve. Consented customer interviews,
support questions and sales objections can supply inputs. Remove identifying details and distinguish an
actual question from your own constructed example. Frequency in a small internal sample should not become
a claim about market demand.

A question such as “Which platform is best?” needs context. Ask what the buyer needs to accomplish, which
constraints disqualify an option, what evidence would change the decision, and what remains untested. The
useful resource may be a migration checklist or verification procedure.

Copy this worksheet once per decision. Keep the source and evidence fields separate: the source of a
question is not necessarily evidence for its answer.

Worksheet field What to enter

Decision and audience The choice a specific reader must make.

Question origin Interview, first-party record or constructed example; date and permission where
relevant.

Constraints Budget, workflow, integration, time or operating requirements.

Consequence of error What fails if the reader accepts a wrong answer?

Decision-changing claim One precise statement that needs verification.

Evidence required Documentation, reproducible test or attributable experience.

Evidence available Source location, access date, version and limitations.

Missing evidence What remains unknown and who could check it.

Useful contribution The explanation you can provide within the discussion.

Owned resource A deeper worksheet, comparison or method with a maintenance owner.

Review trigger A product change, correction or scheduled check.

Prioritize questions where a wrong assumption is costly and your team can produce inspectable evidence. A
narrow question with a reusable test can justify a strong resource before traffic data exists.
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3. Select communities by fit and permission

Record the community's topic, relevant rules, vendor participation policy, link restrictions and any designated
promotional threads before drafting. Keep the rule URL and date checked. Topic relevance and permission
are separate decisions: an answer can be relevant while its commercial form is prohibited.

Reddit's current spam policy covers repeated or unsolicited mass engagement, including manual activity. Its
community guidance explains that some communities prohibit promotion while others use their own limits; the
often-cited 10% convention is not a universal allowance. Check the actual rules and request moderator
clarification where needed. Reddit spam policy, community spam guidance

Use a short participation record:

Check Record the answer

Reader fit Which decision discussed here can we help with?

Commercial participation What is explicitly permitted, restricted or unclear?

Format Answer, discussion, designated thread or no suitable format.
Link policy Whether the particular destination and link form are permitted.
Affiliation How the contributor's relationship will be stated.
Follow-through Who can answer questions and correct the contribution?
Decision Participate, seek clarification, or leave the discussion to others.

Product developers have relevant knowledge and a commercial interest. State both accurately. Disclosure
does not create an exception to local rules.

Keep data collection separate from participation. Reddit's Responsible Builder Policy requires approval for
APl access and explicit written approval for commercial data use, with separate research requirements. This
playbook does not prescribe scraping or a post-level research dataset. Recheck the applicable policy before
expanding into data collection. Responsible Builder Policy
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4. Work through a complete buying decision

lllustrative case: a fictional SaaS company, QueueHarbor, sells shared-inbox software. A constructed buyer
question asks: “How can a twelve-person support team switch tools without losing ticket history?” No real
community, product performance or client result is represented here.

The tempting response is a product pitch. The useful response identifies what “history” includes, how the
buyer can test preservation, and which missing items would stop a migration. The team completes its
worksheet before suggesting a tool.

Worksheet field QueueHarbor's illustrative entry

Decision and audience Support lead evaluating whether a proposed migration is acceptable.
Question origin Constructed editorial example; not measured demand.

Constraints Twelve agents; mixed email history; existing attachments and internal notes.
Consequence of error Staff cannot reconstruct why a customer received an earlier answer.
Decision-changing claim The intended importer preserves the particular history fields this team needs.
Evidence required Current import documentation plus a controlled test with synthetic tickets.
Evidence available None supplied in this example; the claim remains unverified.

Missing evidence Field mappings, attachment handling, timestamps and documented exceptions.
Useful contribution Explain how to define and inspect a representative import sample.

Owned resource A blank migration acceptance worksheet and test procedure.

Review trigger Importer release, changed export format or reported mismatch.

The worksheet exposes the editorial boundary: the team can publish the evaluation method immediately, but
cannot claim successful preservation without completing the test.

Create synthetic tickets covering an ordinary conversation, an attachment, an internal note, a reopened ticket
and a changed assignee. These cases are a starting sample, not exhaustive coverage. The buyer should add
cases from their actual requirements without exposing customer information in public examples.

Use this acceptance sheet for each field or behavior:
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Field or behavior

Internal note

Attachment

Message time

Reopened status

Expected result

Remains
distinguishable from a
customer reply.

Opens and remains
associated with the
correct message.

Retains required time
and ordering
information.

Represents the
required workflow
correctly.

A useful illustrative reply could read:

Observed result

To test

To test

To test

To test

Evidence location

To record

To record

To record

To record

Decision

Pending

Pending

Pending

Pending

and a test result.

| work on a shared-inbox product, so | have a commercial interest here. Before choosing an importer, write
down which history fields your team actually uses. Test internal notes and attachments separately from

ordinary replies. Create a small synthetic export, import it into a test workspace, and compare the required
fields against an acceptance sheet. | cannot confirm your proposed importer's behavior without its version

If local rules permit the contribution and a relevant link, the worksheet could accompany that answer. Where
vendor participation is prohibited, the company should publish the worksheet on its own site and find another

permitted distribution route.

The evidence could also answer a website visitor or help evaluate an Al-generated comparison. These

possible uses do not establish a search-ranking benefit.
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5. Publish an answer you can maintain

A contribution should make its main reasoning accessible in the discussion. Do not make the reader leave
merely to discover the answer. A link earns its place when it supplies material that is difficult to reproduce
usefully: a worksheet, detailed method, documentation or a maintained comparison.

Before adding a link, check:

1. Does the destination resolve a specific part of this question?

2. Does the answer remain useful without clicking it?

3. Do the community's rules permit this contribution and link?

4. Is the destination and commercial relationship clear?

5. Can a reader inspect the promised material without an unexpected barrier?

6. Can someone maintain it and respond to a correction?

If a check fails, revise the contribution or choose another permitted route. These are editorial checks, not a
platform ranking formula.

Corrections deserve their own operating rule. Identify the original claim, what changed, its decision impact
and the amended source. In the fictional migration case, a correction might say:

Correction, 18 September: this example previously treated “message history” as including internal notes.
That assumption was untested. The acceptance sheet now lists notes separately, and the example no
longer claims complete preservation. Verify that field before approving a migration.

That date is illustrative; record actual dates in real use. When a linked resource changes, update the
discussion where appropriate. Assign an owner before publication to handle questions and stale claims.

Edition 1.0 | 2026-09-09



RANKETIZE / REDDIT & BUYER DISCOVERY

6. Measure separate journeys with explicit
denominators

Build a small measurement dictionary before collecting results. The definitions below are proposed operating

definitions, not native platform guarantees.

Measure

Community referral session

Al referral session

Reddit citation presence

Brand recommendation

presence

Supported representation

Qualified enquiry

Definition

A recorded website session attributed to a Reddit
referrer or permitted campaign link.

A recorded session attributed to an identifiable Al
source.

A sampled answer contains at least one linked
Reddit source.

A sampled answer presents the brand as suitable
under stated conditions.

Inspected evidence supports a material statement
about the brand.

A genuine contact meeting predefined fit and need
criteria.

Limit

Missing referrers and consent choices can
reduce coverage.

Does not reveal the user's complete
research journey.

Measures the sampled outputs, not all user
exposure.

Requires a consistent coding rule.

Source support does not establish the
source's accuracy.

Qualification requires review; a form
submission alone is insufficient.

Keep self-reported discovery alongside these records. A buyer may describe a discussion, then an Al

comparison, then a direct visit. Preserve the sequence they report without turning it into three acquired
customers. Reconcile enquiries by an appropriate first-party identifier and report unknown attribution explicitly.

For search observations, freeze the question wording and record date, product, mode, locale, account
context, response availability, exact claim and linked source. Count unsuccessful attempts. An answer with no
Reddit citation is different from a request that failed before producing an answer.

For an explicitly invented arithmetic example, suppose 24 scheduled observations produce 20 usable

answers, six with Reddit citations. Report 6/24 scheduled observations and 6/20 usable answers, alongside
four failures. Neither rate estimates Reddit's share of all ChatGPT answers. Repeated questions also should
not be treated as independent people.

Compare outcomes with maintenance time and other changes. Product launches, demand shifts and

unrelated campaigns can coincide with improved results. A before-and-after movement can justify further

investigation; it does not establish that a particular contribution caused a recommendation or enquiry.
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7. Run a proposed sixty-day operating cycle

Set an effort ceiling before starting. For a small team, an illustrative allocation is four hours each week:
evidence development, relevant participation, follow-up and measurement. This is a planning example, not a

recommended universal budget. Avoid a posting quota that creates contributions without a useful question.

Period

Days 1-10

Days 11-20

Days 21-35

Days 36-50

Days 51-60

Work

Choose one buying decision; document sources,
constraints and community rules; define
measurements.

Produce a useful resource; check its claims and test
the worksheet.

Contribute where relevant and permitted; answer
follow-ups; record changes.

Examine referrals, enquiries and a fixed sample of
search outputs.

Assess evidence quality, effort and actual
usefulness.

Reviewable output

Completed question worksheet and
baseline specification.

Maintained web resource with an
accountable owner.

Contribution and correction log.

Separate outcome tables with dates and
denominators.

Decision to continue, narrow the scope,
revise or stop.

At the midpoint, ask whether readers' questions revealed a gap in the resource, whether claims remained
accurate, and whether follow-up demands exceeded capacity. Record removals and moderator feedback as
operating evidence; do not compensate by reposting the same material elsewhere.

At day sixty, expand only work the team can sustain and defend. Useful buyer conversations with little

attributable traffic may warrant better website pathways. Visits without relevant enquiries may suggest an
audience mismatch. No useful response and high maintenance effort may justify ending the program. These
interpretations need investigation in the actual context; they are not automatic diagnoses.

Future editions can add permissioned practitioner accounts and dated observations when those records exist.
Judge the program by what it actually produces.

Edition 1.0 | 2026-09-09

10



RANKETIZE / REDDIT & BUYER DISCOVERY

Sources and edition limits

Primary sources checked on 9 September 2026:

- OpenAl, Overview of OpenAl Crawlers: search, training and user-initiated access distinctions.
- OpenAl, Web search: API citations and consulted sources.

- Reddit, Reddit and OpenAl Build Partnership, 16 May 2024: partnership announcement; no post-level
ranking formula.

- Reddit, Spam, updated 19 May 2026: platform participation rules.

- Reddit, How do | keep spam out of my community?, updated 28 March 2026: community-specific
promotion decisions.

- Reddit, Responsible Builder Policy, updated 5 June 2026: access and data-use requirements.

Platform documentation can change. This edition contains editorial synthesis and reusable tools, with no
traffic forecast, original experiment or verified client outcome. The final publication should record actual
editorial contributors and the review they performed.
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